


SPRINGER NATURE - A LEADING GLOBAL RESEARCH PUBLISHER

WHO WE ARE

Springer Nature is one of the leading publishers of research in
the world. Through our leading brands, we provide technology-
enabled products, platforms and services that help
researchers to uncover new ideas and share their discoveries,
health professionals to stay at the forefront of medical science,
and educators to advance learning.
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OUR SEGMENTS & HIGHLIGHTS

RESEARCH

EDUCATION HEALTH

>9,000 employees in over 40 countries
€1.85Bn revenuesin 2024

Founded on a 180-year heritage of trusted and respected
brands advancing progress and discovery in science and
education

Established in 2015, following the merger of Macmillan
Science & Education and Springer Science+Business Media

Headquartered in Berlin, Germany, operating globally

Listed on the Frankfurt Stock Exchange (Prime Standard)
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WE HELP RESEARCHERS, EDUCATORS AND PROFESSIONALS ACCESS AND

MAKE SENSE OF THE LATEST INSIGHTS

*  What we do matters — sharing trusted knowledge for over 180 years
to help accelerate solutions to the world’s urgent challenges

* We curate quality information — helping researchers and
professionals find what is relevant and increase productivity

* Techis part of our DNA - powerful technology combined with our
domain expertise allows us to deliver intelligent solutions for the
communities we serve

* Ourtrusted brands have convening power — helping build
communities within research and beyond, bringing together experts
to solve urgent problems
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SPRINGER NATURE ENJOYS A HIGH-QUALITY REVENUE BASE WITH

RESEARCH CONTRIBUTING 77%

Springer Nature Revenues
by Segment

Education
13%

Health

10%

Springer Nature Revenues
by Geography

Americas
32%

APAC
27%

\-

Research Revenues
by Type

Transactional
38%

Contracted("
62%

Research Revenues
by Format

Digital
88%

Research EMEA o/w Open Access Print & Other
77% 40% without TAs® 12%
27%
\. . .
Note: Revenue splits FY 2024 SPRINGER NATURE

1. Revenues disclosed as contracted were generated under journal and eBook contracts, 3rd party distribution deals, TAs, certain contracts in the full OA business and database business
2. Transactional OA (individual Article Processing Charges) c. 24%; contracted OA (e.g. Article Processing Charges from Consortia & Institutional OA agreements or Journalsponsorships) c. 3%



WE ARE AN ESSENTIAL LINK IN RESEARCH:
CURATING, VALIDATING AND DISSEMINATING KNOWLEDGE

Research Validation & Distribution Discovery

coNpucT 4] WRITE o"f—;}a SUBMIT MANAGE =1, ACCEPT PUBLISH o5 e
RESEARCH Ll MANUSCRIPT /%] PAPER PEER REVIEW / ARTICLE ARTICLE W CONTENT

Verify that research is significant, robust,
stands up to scrutiny, meets ethical
standards

Curate our journal portfolios to provide
a home for all sound research

Ensure research can be discovered,
accessed, shared and re-used

® 3kJournals * 180k Editors ® 482k Primary Research Articles

Published
® 2.3 MM Paper Submissions °* 1 MM Peer Reviewers

® 3.7 Bn Content Downloads
® 40 Research Communities e 5MM Authors("

® 3 MM Registered Users Across Platforms

Note: Figures as of FY 2024 and subject to rounding

1. Number of unique authors supported by Snapp since launch 2023 SPR'NGER NATURE




IN RESEARCH WE OPERATE IN A GLOBAL MARKET GROWING AT +3% P.A.

Research Publishing Market

by Geography (2023)(")
€10.2 Bn
RoW 11%
Asia 17%

Europe

North
America

Geography

Research Publishing Market

by Products (2023)(")
€10.2 Bn
Services 10%
Databases 10% P

Books 14%

Journals

Products T~

Total Article Volume Market Share
by Publisher (2023)2

ST TS ST 1
Pid 2.6 MM I
s I
e 1
|
Other I
|
I
Peer4 4% A |
Peer 3 7%
Peer 2 11%
SPRINGER NATURE 14%

Peer 1 22%

Total articles

1. Company estimates
2. InCites - Web of Science and Company estimates
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RESEARCH PUBLISHING IS A STEADILY GROWING AND RESILIENT
INDUSTRY, SUPPORTED BY SOLID GROWTH DRIVERS

Increasing share of R&D... ...leads to growing R&D spend... ...drives no. of researchers... ...results in more articles
Global R&D spending as a share of GDP (%)("  Global R&D expenditure ($ Bn)@ # of researchers (MM)®) # of articles (MM)@
i@, c.5.3%
+3% CAGR E c. 3.6% +5% CAGR +3% CAGR +5% CAGR
7% ® |c.3.3% 2,585 8.5 2.6
3o

N\ LA

== c.3.1%
0,

2.0% Bl c27%

B3 c.1.2%| 1,601 1.6
o . 0.6%
2013 2023 2013 2023 2013 2023 2013 2023

. World Bank and company estimates
. UNESCO, IMF, expert interviews, market forecasts, and company estimates

. OECD and company estimates SPRINGER NATURE

. InCites - Web of Science and company estimates
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WE HAVE MARKET LEADING POSITIONS SUPPORTED BY UNDERLYING
GROWTH DRIVERS

SEGMENT

JOURNALS

3

RESEARCH

KEY BRANDS

nature portfolio

MARKET POSITION

# of top 50 impact journals

GROWTH DRIVERS

Launch new journals

Increase customer penetration

A BMC scientific reports

# of articles in FOA journals

Benefit from faster OA market growth

Expand market share

@ Springer

# of journal articles

Expand Transformative Agreements

Grow article volumes

BOOKS

palgrave
macmillan

@ Springer

# of English-language academic books

Accelerate print-to-e transition

Increase customer penetration

SERVICES

nature careers

by share of total research job advertisements

Increase share of corporate customers

Leverage Nature brand for new products

@ &\ Springer Medizin zbsl

HEALTH

media & learning

in Germany with doctors

in the Netherlands with healthcare practitioners

Increase share of digital revenues

Focus on medical affairs budgets

N ! 7/

( ) £# | ediciones
w 22 !

= castillo

EDUCATION

A ‘ macmillan
education

Sources: JCR; Incites, PubAlley, PharmaMonitor 2023, company information and estimates

in Brazilin private schools (ELT)

in Mexico (K12 Curriculum)

Benefit from curriculum changes

Drive blended learning solutions
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OUR STRATEGY IS DESIGNED TO ENSURE WE CONSISTENTLY OUTPERFORM
THE MARKET WHILE GROWING RESPONSIBLY AND SUSTAINABLY

0 Drive the transition to Open Access (OA)
1

o

nature
portfolio

N Springer

%4 | macmillan

Q Leverage tech & Al education g °® |Q Keep SN a great
with domain expertise a™ \ place to work

Increase performance & efficiency while growing responsibly & sustainably
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0 WE DRIVE THE TRANSITION TO OPEN ACCESS, PUBLISHING HALF OF OUR
PRIMARY RESEARCH CONTENT OPEN ACCESS IN 2024

OA provides greater value to
the research community

Higher visibility of OA articles

compared to non-OA articles):

e 6x more downloads
* 1.6x more citations

* 4.9x more attention®

OA aligns publisher business
model with value provided

v’ Publication output aligns
with revenue performance

v Transition at scale with
Transformative
Agreements

v" Accessto new funding
sources

We are a pioneer and leader in
OA for more than two decades

Pioneer OA
W BMC publishing brand
scientific La rgeSZtS)OA
reports journal
nature Most cited OA

communications journal®

A wN =

. Springer Nature white paper “Going For Gold: Exploring The Reach And Impact Of Gold Open Access Articles In Hybrid Journals”
. Defined as Altmetric attention; Altmetric attention is a system that tracks the attention that research outputs such as scholarly articles and datasets receive online
. By number of articles published from 2021-2023
. Based onthe sum of total citations in 2022
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a TECHNOLOGY - ESPECIALLY Al - HELPS US TRANSFORM THE PUBLISHING 10

PROCESS

SPRINGERNATURE Snapp Examples of c. 90 Al initiatives®

* Snappis our leading

. . “AskAdis Al” Reviewer Finder Transfer Recommender Typesetting Automation
submission platform ’* :
with >2 MM Conversational chat Matches c.2.3 MM “T-Rex” Offers instant “ACDCx” automates
L. @ interface developed for manuscripts with c.180k transfer recommendations| journal and book
submissions pharmaceutical ideal editors and for c.1 MM rejected typesetting for
drug development c.1 MMreviewers manuscripts c.11 MM pages

Snapp makes publishing
faster andis easy to use

« Snapp has high Research —__ Validation & Distribution li Discovery
satisfaction scores of ° > ° D o —) o) ° D ® D °
65% for editors, 79% for CONDUCT 41, WRITE @, SUBMIT PEER F ACCEPT PUBLISH oy DISCOVER&
reviewers and 80% for RESEARCH L[4 MANUSCRIPT PAPER REVIEW v ARTICLE ARTICLE I USE CONTENT

journal authors®®)

* Scaling Snapp allows us Quality Checks
to provide a more Al-powered in-house “Geppetto” detects fake Al tool “ARPI” supports Improved quality along core publishing process
o ge . writing assistant to and nonsense text in the editorial quality checks - -
unified eéxperience for support researchers and c.2.3 MM manuscripts for editors and reviewers - Improved efficiency along core publishing process
authors, editors and our c.14k books annually submitted in 100+ OA journals Il A initiative outside core publishing process

reviewers

. Springer Nature's Article Processing Platform
. Since launch, as of 31-Dec-2024

. CSAT scores according to company customer survey 2024 overall
. Data points as of 2024 SPRINGER NATURE
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Examples

AskAdis Al is a
conversational chat
interface for the
pharmaceutical market

/\ Adislnsight

e BY COMBINING TECHNOLOGY WITH DOMAIN EXPERTISE, WE PROVIDE
VALUE-ADDING SERVICES FOR OUR COMMUNITIES

Macmillan Education
Everywhere offers a
blended learning
solution to schools

Medbee app supports
doctors with latest
guidelines at the point of

SPRINGER NATURE



e OUR EXCEPTIONAL TEAMS DRIVE OUR SUCCESS BY BRINGING TOGETHER 12

DEEP RELATIONSHIPS WITH OUR COMMUNITIES AND TECH EXPERTISE

Diverse and Equitable Workplace

Management Board Top 3 tiers!")

Women
44%

Women
50%

Engaging Employer Branding
‘ ‘:-
PROGRESS
Men
50%

10 Employee Networks with 1,800 Members Award-Winning Employer

Men
55%

73 GBI = y pe
m A&PI m BEN m D&N @ Green Impact Network @ JEN 8 PLUS IIE-I‘E&_DDIYNEGR Lgﬁglﬂg Lgﬁglﬂg
= [ T | It ©
T g i” l J [' UNITED KIN vl UNITED 5 5
: N : 202 202
@ LAN m Musums m Parents % Pnde @ women 2. H‘ lm EIGL[ISIUEI.UWMI]EI] EM“HWEY!W&HDEB E!BI.[IEIL'EI.UWMII]EII
— wm 2023 TOTHE GOUNTRY'S TOP 1% TOTHE COUNTRY'S TOP 1% TOTHE COUNTRY'S TOP 1%

Note: Data points as of FY 2024

1. Remaining percentage assigned to “other, not known, prefer not to say” SPR' NGE R NATURE



a OUR STRATEGY ALLOWS US TO DRIVE PERFORMANCE WHILE GROWING

13
RESPONSIBLY AND PROVIDING VALUE TO OUR COMMUNITIES
We focus on our financial ... While growing responsibly & ... and maintaining our leading
ambitions ... sustainably() ... reputation & high satisfaction
* We aim to outperform the * Science-based targetstoreach Net * Springer Nature remains the
Research market by around +1% Zero emissions across the value research publisher with the highest
p.a. in the mid-term, assuming a chain® by 2040 overall reputation in 20240
market growth of +3.0% to +3.5%
p.a. * Offset emissionsrelated to * Regular customer surveys confirm
buildings, fleet, and flights high satisfaction scores of 86% for
* We expecttoincrease our adjusted journal authors, 88% for reviewers
operating profit margin by * Awarded Gold Rating from and 72% for editors®
¢.100bps mid-term®) Ecovadis
1. Full PAl table available on our website.
2. Scope1,2,3
3. 2024 Yonder reputation survey
5. Accumlated improvenensover 3 years of the margi dveloprentin the yesrs 26-27 st therespactive YoY Constant Currency view SPRINGER NATURE


https://ir.springernature.com/de/esg/

DISCLAIMER

This document, which has been prepared by Springer Nature AG & Co. KGaA (the “Company“, and together with its subsidiaries, the “Group”), is for information purposes only and must not be relied upon for any purpose. It does not purport to
contain all information required to evaluate the Company or the Group and/or its financial position or prospects. This document does not, and is not intended to, constitute or form part of, and should not be construed as, an offer to sell, or a
solicitation of an offer to purchase, subscribe for or otherwise acquire, any securities of the Company, nor shall it or any part of it form the basis of, or be relied upon, in connection with, or act as any inducement or recommendation for, an
investment decision. The information contained in this document (the “Information”) does not constitute legal, accounting, regulatory, taxation or other advice. This document is not directed at, or intended for distribution to or use by, any
person or entity that is a citizen or resident or located in any locality, state, country or other jurisdiction where such distribution, publication, availability or use would be contrary to law or regulation or which would require any registration or
licensing within such jurisdiction. Persons into whose possession this document comes should inform themselves about, and observe, any such restrictions.

No representation, warranty or undertaking, express or implied, is made by the Company or any company of the Group as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the Information or the
opinions contained therein or any other statement made or purported to be made in connection with the Company or the Group, for any purpose whatsoever, including but not limited to any investment considerations. No responsibility,
obligation or liability whatsoever, whether arising in tort, contract or otherwise, is or will be accepted by the Company or any of its directors, officers, employees, shareholders, advisers or agents or any other person for any loss, cost or damage
howsoever arising from any use of the Information, or for any errors, omissions or misstatements in the Information. In addition, no duty of care or otherwise is owed by the Company or any of its directors, officers, employees, shareholders,
advisers or agents to recipients of the information or any other person in relation to the Information.

The Information is unaudited except the information extracted from the audited financial statements. In providing access to the Information, neither the Company nor any of its directors, officers, employees, shareholders, advisers or agents or
any other person undertakes any obligation to provide any additional information or to update the Information or to correct any inaccuracies in any such Information, including any financial data or forward looking statements. The Information
should be considered in the context of the circumstances prevailing at the time and has not been, and will not be, updated to reflect material developments which may occur after the date thereof.

Parts of the Information, including market data and trend information, may be based on or taken from information and statistics from external sources. While the Company believes that each of these external publications, studies and surveys
has been prepared by a reputable source, the Company has not independently verified the data contained therein and any inclusion herein should not be interpreted as an endorsement or as a confirmation by the Company or any other person
of the accurateness of this information. All statements in this document attributable to third party industry experts represent the Company's interpretation of data, research opinion or viewpoints published by such industry experts, and have
not been reviewed by them. Each publication of such industry experts speaks as of its original publication date and not as of the date of this document. In addition, certain of the industry, market and competitive position data contained in the
Information come from the Company’s own internal research and estimates based on the knowledge and experience of the Company’s management in the markets in which the Company and the other members of the Group operate. While
the Company believes that such research and estimates are reasonable, they, and their underlying methodology and assumptions, have not been verified by any independent source for accuracy or completeness and are subject to change
and correction without notice. Accordingly, reliance should not be placed on any of the industry, market or competitive position data contained in the Information.

This document may include forward looking statements. Forward looking statements are statements that are not historical facts and may be identified by words such as “plans”, “targets”, “aims”,“ believes”, “expects”, “anticipates”,
“intends”, “estimates”, “will”, “may”, “continues”, and similar expressions. These forward looking statements reflect, at the time made, the Company’s beliefs, intentions and current targets/aims concerning, among other things, the
Company’s or the Group’s results of operations, financial condition, liquidity, prospects, growth and strategies. Forward looking statements include statements regarding objectives, goals, strategies, outlook and growth prospects; future
plans, events or performance and potential for future growth; liquidity, capital resources and capital expenditures; economic outlook and industry trends; developments of the Company’s or the Group’s markets; the impact of regulatory
initiatives; and the strength of the Company’s or any other member of the Group’s competitors. Forward looking statements involve risks and uncertainties because they relate to events and depend on circumstances that may or may not
occur in the future. The forward looking statements in the Information are based upon various assumptions, many of which are based, in turn, upon further assumptions, including without limitation, management’s examination of historical
operating trends, data contained in the Company’s records (and those of other members of the Group) and other data available from third parties. Although the Company believes that these assumptions were reasonable when made, these
assumptions are inherently subject to significant known and unknown risks, uncertainties, contingencies and other important factors which are difficult orimpossible to predict and are beyond its control.

Forward looking statements are not guarantees of future performance and such risks, uncertainties, contingencies and other important factors could cause the actual outcomes and the results of operations, financial condition and liquidity of
the Company and other members of the Group or the industry to differ materially from those results expressed or implied in the Information by such forward looking statements. No representation or warranty is made that any of these forward
looking statements or forecasts will come to pass or that any forecast result will be achieved. Undue influence should not be given to, and no reliance should be placed on, any forward looking statement.

This document includes certain alternative financial measures not presented in accordance with IFRS. These financial measures are not measures of financial performance in accordance with IFRS and may exclude items that are significant in
understanding and assessing the Company's financial results. They may not be comparable to similarly titled measures presented by other companies, which may be defined and calculated differently, and should not be considered in isolation
or as an alternative to financial measures determined in accordance with IFRS. You are cautioned not to place reliance on any non-IFRS financial measures, adjustments thereto and ratios included herein.
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