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Core markets 

blowUP media 

Regional HQ 

Ooh in Germany 
Europe’s largest ad market #1 

Ooh in Turkey 
Europe’s largest emerging market 

#1 

 Ooh in Poland 
Largest CEE market 

#1 

European giant poster network 

GER, UK, ES, BENELUX  #1 

> 280,000 ooh advertising faces 

> 90 office locations 

>2,200 employees 

Strong Player in its Core Markets 

Cologne Warsaw 

Istanbul 
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Leading integrated online 

marketer 
#1 

> 60m Unique User in online  

Online international 

Strong player in its core markets 



Ströer 3.0: Platform for Sustainable Growth in the 

Digital Age  
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Ströer 1.0 

Ströer 2.0 

Ströer 3.0 

ANALYTICS/ 

TARGETING 
CPC 

CPL 

CPM  

NEW 

ad server 
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Ströer 3.0: Platform for growth in the digital age 



90% 

Ströer 

42% 

Ströer 

80% 

Ströer 

61% 

Ströer 

48% 

Ströer 

54% 

Ströer 

Railway Stations  Mega-Lights (ML) 

Traditional Columns 

City-Light-Posters (2)(3) (2sqm CLP)  

 

Billboards (1) (9sqm) 

Source: Company estimates for competitor share Source: Company estimates 

Source: FAW 2012 Source: Company estimates, year 2012 

Source: Company Estimates 

Source: FAW 2012 

Trains and Buses (4) 

Billboards Street Furniture Transport 
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Ströer Germany: Strong market leader 

City-Light-Posters 



Ströer Turkey – Competition & Market 
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54% 
53% 

34% 

Ströer Turkey: Strong market position 

Mega-Lights (ML) 
(Premium Segment) 

 

CLP/ CLS Billboards (BB)  
(Traditional Segment) 

Ströer Ströer Ströer 

Source: Company estimates Source: Company estimates Source: Company estimates 
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*    Individuals who have visited a Web site (or network) 

** Source: AGOF internet facts  10-2013, The Arbeitsgemeinschaft Online Forschung,  

     affiliation of leading online marketers in Germany 

 Strong Inventory of around 300 Websites in Germany 

 ~31 m unique users 

 ~53% reach 

 ~1.5 bn page impressions 

 Latest new websites juraforum.de, weblogit.net, zapitano.de, 

touchscore.de, combined unique users of 1.5m 

UNIQUE USERS* PER MONTH OCTOBER 
(AGOF**) 

Business & Finance 

 (~10 publishers)*** 

PUBLISHERS BY SEGMENT 

Sports  

(~60 publishers)   

Family & Kids  

(~30 publishers) 

Fashion&Beauty 

(included in consumer) 

Travel  

(~35 publishers) 

Digital Entertainment 

(~50 publishers) 

Consumer & Social Networks  

(~50 publishers) 

Automotive 

(~30 publishers) 

Business & B2B (~20 publisher) 

*** BusinessAD 

 

+ unique 

users to be 

considered 

from the 

GAN 

Ströer 

GmbH 

Ströer Digital: Leading market position from the start 

22,3 

26,9 

27,4 

27,4 

28,1 

28,4 

31,0 

31,7 

35,8 

G+J Electronic Media Sales 

OMS 

eBay Advertising 

IP Deutschland 

TOMORROW FOCUS MEDIA 

United Internet Media 

Ströer Digital 

Axel Springer Media Impact 

Interactive Media CCSP 



One Frontend (harmonized) 

Central Services 

Proprietary best in class 

applications for each entity 

accessed and harmonized 

by 

 

one frontend engine 

1 Each entity defines proprietary functionalities. 

Exchange of information via API interfaces. 

Central frontend allows vertical bookings and centralized reporting across all 

entities. 

New functionalities will be provided centrally and can be used in each entity. 

All data and services will be hosted in one central data centre backbone. 

2 

3 

4 

5 

 

D-OOH 

Booking-Engine  (Proprietary Engineering or Nautilus CRM) 

 

Display / Video  

 

DSP 

 

SSP 

Bidding 

Engine 
Targeting … 

Cookieless 

User-Tracking/ 

Fingerprinting 

Visibility 
Data Mgmt./ 

User Profiles 

1 1 1 1 

4 4 4 4 4 4 

5 Central data centre 

3 

2 

2 

40 Engineers in Czech 

Rep. 

[Adserving] 

40 Engineers in New 

Zealand [Frontend] 

20 Engineers in Berlin  

[Targeting, Data, 

Mobile] 

Fully dedicated Tech Stack 
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Ströer’s unique tech backbone improves traffic 
monetarisation 



Ströer Digital Gruppe: 

Full Service-Anbieter für Kunden & Publisher 
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Mobile 

Crossmedia-Packaging 

Location-based 

Advertising 

Mobile 

Campaigns 

Video 

Public Video & Multiscreen-

Packaging  

Video 

Syndication & 

Youtube MCN 

 

Desktop Video 

Tablet Video 

 Mobile-Video 

 

 AdExchange; DSP & SSP-Functionalities 

 Real Time Bidding & Targeting 

Platform & Technology: Reach & Target groups 

 

 
 Targeting Algorithms & Data Management 

 Prospecting & Re-Targeting Solutions 

Premium Sales: Display & Special Ads 

Concept & Event Sales 

Content Channels 

Automotive eCommerce 
Digital  

Lifestyle 
Finance 

Family & Kids 
Health &  

Active Living 

Sports 

B2B 

Travel Social Networks 

Energy &  

Telco 

News &  

Entertainment 

Ströer Digital: Uniquely fully integrated sales house 
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tubeone NETWORKS: Goal for 2014 
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For the second quarter of 2014, we expect 

a mid to high single digit percentage 

organic revenue growth rate, and reported 

revenue in the low teens 



< 11 > 

This presentation contains “forward looking statements” regarding Ströer Media AG (“Ströer”) or Ströer Group, including 

opinions, estimates and projections regarding Ströer ’s or Ströer  Group’s financial position, business strategy, plans and 

objectives of management and future operations. Such forward looking statements involve known and unknown risks, 

uncertainties and other important factors that could cause the actual results, performance or achievements of Ströer  or Ströer  

Group to be materially different from future results, performance or achievements expressed or implied by such forward looking 

statements. These forward looking statements speak only as of the date of this presentation and are based on numerous 

assumptions which may or may not prove to be correct. No representation or warranty, express or implied, is made by Ströer  

with respect to the fairness, completeness, correctness, reasonableness or accuracy of any information and opinions contained 

herein. The information in this presentation is subject to change without notice, it may be incomplete or condensed, and it may 

not contain all material information concerning Ströer  or Ströer  Group. Ströer  undertakes no obligation to publicly update or 

revise any forward looking statements or other information stated herein, whether as a result of new information, future events 

or otherwise. 

 

Disclaimer 


