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We supply the very best cars in the world

Source: bmw.com, daimler.com, landrover.com, maserati.com, polestar.com, porsche.com



Public

Note: 1 # of employees as of 31 March 2024; 2 CO2 equivalent neutral which is determined on basis of the ISO 14040/14044 and the current CML methodology to calculate the GWP; 3 For high-quality trim elements and decorative function elements for car 

interiors, Roland Berger market study, March 2021
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Novem offers a unique equity story to investors

Superior growth

▪ Medium-term target:

5-6% revenue growth p.a.

▪ Historically, above-average 

revenue CAGR3

High entry barriers

▪ Quality and innovation

▪ Economies of scale

▪ Complex product / production

▪ Ramp-up time / investment

▪ Long sales development

Sustainability

▪ First Sustainability Report 

published in June 2021

▪ Greenhouse gas neutrality2

- 2025 Germany

- 2030 Europe

- 2035 Global

Global footprint

▪ Founded 1947 in Germany

▪ 12 locations worldwide 

(Europe, Americas, Asia)

▪ c.4,900 employees1

Full product offering

▪ Genuine wood

▪ Aluminium

▪ Carbon

▪ Premium synthetics

▪ Lighting & function

The global #1

▪ 46% market share3

▪ >2x the size of next player3

▪ 100% premium focus

Compelling financials

▪ Medium-term target: 

11-12% Adj. EBIT margin

▪ Resilient business model
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Novem can take full advantage of a global footprint

23

Detroit

Atlanta

26

Cottondale

1,221

Querétaro

461

Tegucigalpa

269

Eschenbach

664

Pilsen

7

Bergamo

615

Žalec

673

Langfang

# of employees as of 31 March 2024

49

2

Contern

877

Vorbach
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Note: 1 FY 2023/24, share of revenue (incl. tooling); 2 Regional split by invoicing entities for FY 2023/24; 3 FY 2023/24, share of revenue series (excl. tooling) Page 5

Insights into Novem’s revenue

35%

29%

7%

7%

6%

16%

45%

43%

12%

Europe Americas Asia

80%

14%

6%

Wood Aluminium Premium synthetics

By geography1,2 By surface product1

By OEM3 By platform3

>25 customers >100 platforms
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Note: Platforms, sets and pieces delivered in FY 2023/24 Page 6

Products at a glance – with style and sophistication

>100 platforms c.22 million piecesc.3 million sets

1

3

42

Special parts
Back panel (seat)

Hat rack

Roof handle

Exterior trim elements

Instrument panel
IP centre stack

IP driver & passenger

Air vent bezel

Centre console
Display bezel

Cup holder lid

Console lid front & rear

Trim armrest

Door panel
Trim element front & rear

Door handle

Speaker grill

2 3 41
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Novem – a unique business case

The global #1

Highly attractive financial performance

High barriers to entry

100% premium exposure

Ultimate purchase driver

Technology, quality and innovation leader

Clear vision and path for future growth
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25%

75%

59%

41%

46%54% 49%51%

Novem as the global #1

Note:1 Indicative shares for high-quality trim elements and decorative function elements for car interiors of key competitors derived from Roland Berger market study, March 2021 Page 8

Others

Global1 Europe1

Asia1Americas1

Others

Others

Others

>2x larger
than next competitor

Market leader
in all 3 key regions

One of only 2
truly global full-liners

Only player 
of scale in its niche
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100% focus on premium market segments

Note: 1 Volume brands equipping their flagship models with premium trim elements (Premiumisation); 2 Ferrari, Bugatti, Lamborghini – i.e. low-volume ultra-high-end luxury vehicles Page 9

Primary focus Secondary focus Adjacent segments

AmericasEurope Asia RoWRegions

Sedans
Sports 

cars
SUVs Pickups Vans

Motor

homes /

caravans

Vehicle 
segments

Volume

brands1

Lower-end

premium

brands

Premium

brands

Super-

premium 

brands

Luxury

brands2

OEM 
categories

Wood Aluminium Carbon
Premium 

synthetics
Leather

Smart

surfaces

Interior

lighting

Decorative 
trim surfaces

Fabrics

Future 

mobile 

solutions
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Quality and 

innovation

Barriers to entry allow only top suppliers to be successful

Page 10

Scale Complex 

manufacturing 

process and 

know-how

Customer 

embeddedness

Comprehensive 

product portfolio

Ramp-up time and 

investment

Long sales, 

development and 

SOP cycles
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Novem is driving the future of premium

Page 11

Lighting Function Materials

Innovative solutions

Future trends

Core products

Carbon SyntheticsWood Aluminium

1

3

2

Hidden displays

Gesture control

Morphing surface
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Active buyer decision: luxury aesthetics you can touch and feel

Note: Photos showing the 2021 Mercedes S-class, supplied exclusively by Novem Page 12

▪ Premium trim elements are one of the key differentiators and contributors to premium look and feel of the car

▪ Key profit center for OEMs as upgrade options deliver significant margins
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Megatrend Examples Impact

Tech-integration ▪ New design and comfort features (lighting, sensors, electronics) ++

Premiumisation ▪ Volume brands equipping their flagship models with premium trim elements ++

Digitalisation ▪ Decorative trim parts intertwined with digital UX (screens, infotainment, apps) +

Electrification ▪ Electric vehicles expected to have more interior surface (fewer buttons) +

Autonomous driving ▪ Gives more importance to decorative interior trim elements +

Smart transportation ▪ Next generation mobility expected to create demand for new solutions -

Key megatrends expected to drive future growth 

Page 13



Public

Strategic roadmap built on organic growth and M&A

Page 14

1

2

3

4

5

“Premiumisation”

Growth with volume 

OEMs historically not 

yet served by Novem 

Organic 

development

Customer acquisition

Acquisition of new 

emerging premium 

OEMs, especially in 

Asia

Organic 

development

Backward 

integration and 

consolidation

Acquisition of a tier-2 

or tier-3 supplier or 

smaller trim specialist

M&A

Penetration

Further share of wallet 

gains with existing 

premium OEMs

Organic 

development

Adjacent industry 

integration

Expansion into luxury 

caravans, airplanes or 

yacht and boats

Organic 

development
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Further growth with existing and potential new customers

Page 15

Company Type Penetration Premiumisation Customer acquisition

Europe

▪ Alfa Romeo, AMG, Audi, Bentley, 

BMW, Land Rover, Maserati, 

Maybach, Mercedes-Benz, Mini, 

Porsche, Volvo

▪ DS Automobiles, Fiat, Opel, 

Peugeot, Renault, Seat, Skoda, 

Volkswagen

Americas

▪ Acura, Cadillac, GM, GMC, 

Infiniti, Jaguar, Lexus, Lincoln

▪ Chevrolet, Chrysler, Dodge, Ford, 

Honda, Jeep, Nissan, Toyota

▪ Lucid, Rivian, Tesla

Asia

▪ Genesis, Hongqi, Lotus, Polestar ▪ BAIC, BYD, Chery, Changan, 

Dongfeng, FAW, GAC, Great 

Wall, Geely, Hyundai, Kia, SAIC

▪ Avatr, Li-Auto, Lynk & Co, Nio, 

Xiaomi, Xiaopeng, Zeekr



Public

Financials show highly attractive profile

Note: FY 2019/20 and FY 2020/21 financials based on Car Interior Design (Luxembourg) S.à r.l., consolidated Page 16

in € million FY 2019/20 FY 2020/21 FY 2021/22 FY 2022/23 FY 2023/24

Income statement

Revenue 652 603 615 700 636

Adj. EBIT 94 86 81 82 69

Adj. EBIT margin (%) 14% 14% 13% 12% 11%

Adj. EBITDA 124 117 112 114 102

Adj. EBITDA margin (%) 19% 19% 18% 16% 16%

Cash flow

Capital expenditure 30 16 19 18 16

Capital expenditure as % of revenue 5% 3% 3% 3% 3%

Free cash flow 85 90 65 85 54

Balance sheet

Trade working capital 47 50 41 53 51

Total working capital 127 125 127 124 133

Net financial debt 258 258 166 123 165

Net leverage (x Adj. EBITDA) 2.2x 2.2x 1.5x 1.1x 1.6x
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Note: 1 Medium-term target Page 17

Novem ticks all the boxes for a best-in-class automotive supplier

Continued market outperformance ▪ 5-6% revenue growth1

▪ 11-12% Adj. EBIT margin1Strong profitability

▪ €53.8m in FY 2023/24Solid free cash flow

Proven resilience through the cycle ▪ 100% premium exposure 

High visibility on future development ▪ Clear visibility given high share of awarded business
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Definitions and basis of preparation of the financial information

▪ Adj. EBIT is defined as EBIT as adjusted for certain adjustments which management considers to be non-recurring in nature, as Novem 

believes such items are not reflective of the ongoing performance of the business

▪ Adj. EBIT margin is defined as Adj. EBIT divided by revenue

▪ Adj. EBITDA is defined as profit for the year before income tax result, financial result and amortisation, depreciation and write-downs as 

adjusted for certain adjustments which management considers to be non-recurring in nature, as Novem believes such items are not 

reflective of the ongoing performance of the business

▪ Adj. EBITDA margin is defined as Adj. EBITDA divided by revenue

▪ Capital expenditure is defined as the sum of cash paid for investments in property, plant and equipment and cash paid for investments in 

intangible assets excluding currency translation effects

▪ Cash conversion is defined as free cash flow divided by Adj. EBITDA

▪ Days inventory outstanding (DIO) is defined by dividing inventories (as shown in the consolidated statement of financial position, but 

excluding tooling) by revenue generated from the sale of series trim elements in the last three months

▪ Days payables outstanding (DPO) is defined by dividing trade payables (as shown in the consolidated statement of financial position, but 

excluding tooling) by net costs series incurred in the three months

▪ Days sales outstanding (DSO) is defined by dividing trade receivables (as shown in the consolidated statement of financial position, but 

excluding tooling) by revenue generated from the sale of series trim elements in the last three months

▪ EBIT is defined as profit for the year before income tax result and financial result

▪ EBITDA is defined as profit for the year before income tax result, financial result and amortisation and depreciation

▪ Free cash flow is defined as the sum of cash flow from operating and investing activities

▪ Gross financial debt is defined as the sum of liabilities to banks and lease liabilities

▪ Net financial debt is defined as gross financial debt less cash and cash equivalents

▪ Net leverage ratio is defined as the ratio of net financial debt to Adj. EBITDA

▪ Total operating performance is defined as the sum of revenue and increase or decrease in finished goods

▪ Total working capital is defined as the sum of inventories, trade receivables and contract assets excluding expected losses less trade 

payables, tooling received advance payments received and other provisions related to tooling

▪ Trade working capital is defined as the sum of inventories non-tooling and trade receivables related to non-tooling less trade payables 

related to non-tooling
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Disclaimer

This presentation, including any printed or electronic copy of these slides, the talks given by the presenters, the information communicated during any delivery of 

the presentation and any question and answer session and any document or material distributed at or in connection with the presentation (together, the 

“Presentation”) has been prepared solely for use at this meeting. By attending the meeting where this Presentation is made or accessing this Presentation, you 

agree to be bound by the following limitations. This material is provided in conjunction with an oral presentation and shouldnot be taken out of context. 

Novem Group S.A. (the “Company”, “Novem”) has prepared this presentation solely for your information. It should not be treated as giving investment advice. 

Neither the Company, nor any of its directors, officers, employees, direct or indirect shareholders and advisors nor any other person shall have any liability 

whatsoever for any direct or indirect losses arising from any use of this presentation. While the Company has taken all reasonable care to ensure that the facts 

stated in this presentation are accurate and that the opinions contained in it are fair and reasonable, this presentation is selective in nature. Any opinions 

expressed in this presentation are subject to change without notice and neither the Company nor any other person is under anyobligation to update or keep 

current the information contained in this presentation. Where this presentation quotes any information or statistics from any external source, you should not 

interpret that the Company has adopted or endorsed such information or statistics as being accurate. This presentation contains forward-looking statements, 

which involve risks, uncertainties and assumptions that could cause actual results, performance or events to differ materially from those described in, or 

expressed or implied by, such statements. These statements reflect the Company’s current knowledge and its expectations and projections about future events 

and may be identified by the context of such statements or words such as “anticipate”, “believe”, “estimate”, “expect”, “intend”, “plan”, “project” and “target”. No 

obligation is assumed to update any such statement. Numbers were rounded to million. Due to rounding, the numbers presented may not add up precisely to the 

totals provided.

In this Presentation, reference is made to information regarding Novem’s business and the markets in which it operates and competes. The market information 

and certain economic and industry information and forecasts used in this Presentation were obtained from publications by independent industry sources and 

publicly available information that we believe to be reliable. In particular, certain market information has been extracted from a report commissioned by the 

Company and prepared by Roland Berger (the “Roland Berger Report”). Roland Berger (including its partners, employees, agents and subcontractors) accepts 

no responsibility and shall have no liability in contract, tort or otherwise to you or any third party in relation to the contents which have been extracted from the 

Roland Berger Report. Any use you make of the contents which have been extracted from the Roland Berger Report is entirely at your own risk. 

The information contained in this Presentation is provided as of the date of this Presentation and is subject to change without notice.



Novem Group S.A.

19, rue Edmond Reuter | 5326 Contern | Luxembourg

E-Mail: investor.relations@novem.com

www.novem.com
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