Disclaimer

NOT FOR RELEASE, PUBLICATION OR DISTRIBUTION IN WHOLE OR IN PART IN, INTO OR FROM ANY JURISDICTION WHERE TO DO SO WOULD BE UNLAWFUL. THIS PRESENTATION IS FOR INFORMATION PURPOSES ONLY AND

IS NOT AN OFFER OF SECURITIES IN ANY JURISDICTION.

This presentation (the “Presentation”) is exclusively for the benefit and internal use of the recipient and solely as a preliminary basis
for discussion. This Presentation has been prepared to assist interested parties in making their own evaluation of HomeToGo SE
(together with its consolidated subsidiaries, “HomeToGo”) and for no other purpose.

This Presentation does not purport to be comprehensive or all-inclusive and is for information purposes only. It does not purport to
contain all of the information that may be required to make a full analysis of HomeToGo. This Presentation is based on information
which have not been independently verified and which may have not been audited. Any estimates and projections contained herein
involve significant elements of subjective judgment and analysis, which may or may not be correct, to the fullest extent permitted by
law, in no circumstances will HomeToGo, or any of its stockholders, affiliates, representatives, partners, directors, officers,
employees, advisers or agents, provide any guarantee, representation or warranty (express or implied) or assume any responsibility
with respect to the authenticity, origin, validity, accuracy or completeness of the information and data contained herein or assumes
any obligation for damages, losses or costs (including, without limitation, any direct or consequential losses) or losses of profit
resulting from any errors or omissions in this Presentation, reliance on the information contained within it, or on opinions
communicated in relation thereto or otherwise arising in connection therewith. Changes and events occurring after the date hereof
may, therefore, affect the validity of the information, data and/or conclusions contained in this Presentation and HomeToGo does
not assume any obligation to update and/or revise this Presentation or the information and data upon which it has been based. You
should not consider any information in this Presentation to be legal, investment, business, tax or accounting advice or a
recommendation. You should consult your own attorney, accountant, business advisor and tax advisor for legal, investment,
business, tax and accounting advice regarding any of the proposed transactions presented in this Presentation. By accepting this
Presentation, you confirm that you are not relying upon the information contained herein to make any decision.

The distribution of this Presentation in certain jurisdictions may be restricted by law and, accordingly, recipients of this Presentation
represent that they are able to receive this Presentation without contravention of any unfulfilled registration requirements or other
legal restrictions in the jurisdiction in which they reside or conduct business.
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Forward-Looking Statements

This Presentation contains certain forward looking statements, including statements regarding HomeToGo's future business and
financial performance. These forward looking statements generally are identified by the words “believe,” “project,” “expect,”
“anticipate,” “estimate,” “intend,” “strategy,” “future,” “opportunity,” “plan,” “may,” “should,” “will,” “would,” “will be,” “will continue,”
“will likely result,” and similar expressions. These forward-looking statements reflect, at the time made, HomeToGo’s beliefs,
intentions and current targets/aims concerning, among other things, HomeToGo's results of operations, financial condition, liquidity,
prospects, growth and strategies. Forward-looking statements include statements regarding: objectives, goals, strategies, outlook
and growth prospects; future plans, events or performance and potential for future growth; liquidity, capital resources and capital
expenditures; economic outlook and industry trends; developments of HomeToGo’s markets; the impact of regulatory initiatives; and
the strength of HomeToGo’s competitors. Forward-looking statements involve risks and uncertainties because they relate to events
and depend on circumstances that may or may not occur in the future. The forward-looking statements in the Presentation are
based upon various assumptions, many of which are based, in turn, upon further assumptions, including without limitation,
management’s examination of historical operating trends, data contained in HomeToGo's records and other data available from
third parties. Although HomeToGo believes that these assumptions were reasonable when made, these assumptions are inherently
subject to significant known and unknown risks, uncertainties, contingencies and other important factors which are difficult or
impossible to predict and are beyond its control. Forward-looking statements are not guarantees of future performance and such
risks, uncertainties, contingencies and other important factors could cause the actual outcomes and the results of operations,
financial condition and liquidity of HomeToGo or the industry to differ materially from those results expressed or implied in the
Presentation by such forward-looking statements. No representation or warranty is made that any of these forward-looking
statements or forecasts will come to pass or that any forecast result will be achieved. Undue influence should not be given to, and no
reliance should be placed on, any forward-looking statement. No statement in the Presentation is intended to be nor may be
construed as a profit forecast. It is up to the recipient to make its own assessment of the validity of any forward-looking statements
and assumptions. No liability whatsoever is accepted by HomeToGo or any of HomeToGo's Representatives or any other person in
respect of the achievement of such forward-looking statements and assumptions.
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The Presentation includes certain financial measures (including on a forward looking basis) that have not been prepared in
accordance with International Financial Reporting Standards as adopted by the International Accounting Standards Board (“IFRS”).
These non-IFRS measures are an addition, and not a substitute for or superior to, measures of financial performance prepared in
accordance with IFRS and should not be considered as an alternative to net income, operating income or any other performance
measures derived in accordance with IFRS. HomeToGo believes that these non-IFRS measures of financial results (including on a
forward looking basis) provide useful supplemental information to investors about HomeToGo. These projections are for illustrative
purposes and should not be relied upon as being necessarily indicative of future results. Metrics that are considered non-IFRS
financial measures are presented on a non-IFRS basis without reconciliations of such forward looking non-IFRS measures due to the
inherent difficulty in forecasting and quantifying certain amounts that are necessary for such reconciliation. They are subject to
inherent limitations as they reflect the exercise of judgments by management about which expenses and income are excluded and
included in determining these non-IFRS financial measures. In order to compensate for these limitations, management presents non-
IFRS financial measures in connection with IFRS results. In addition, other companies may calculate non-IFRS measures differently, or
may use other measures to calculate their financial performance, and therefore, HomeToGo's non-IFRS measures may not be
directly comparable to similarly titled measures of other companies



Disclaimer (Cont’d)

Use of Projections

Any financial information in this Presentation (including specifically the projections) that are forward looking statements are based
on assumptions that are inherently subject to significant uncertainties and contingencies, many of which are beyond HomeToGo's
control. While such information and projections are necessarily speculative, HomeToGo believes that the preparation of prospective
financial information involves increasingly higher levels of uncertainty the further out the project on extends from the date of
preparation. The assumptions and estimates underlying the projected results are inherently uncertain and are subject to a wide
variety of significant business, economic and competitive risks and uncertainties that could cause actual results to differ materially
from those contained in the projections. All subsequent written and oral forward looking statements concerning HomeToGo or other
matters attributable to HomeToGo or any person acting on their behalf are expressly qualified in their entirety by the cautionary
statements above. The information contained in this Presentation is provided as of the date of this Presentation and is subject to
change without notice.

Preliminary Financial Information

This Presentation contains preliminary unaudited financial information for HomeToGo which may be subject to change.

Industry and Market Data

To the extent this Presentation includes statistics, data and other information from third party sources, HomeToGo believes that
these sources are reliable. Neither HomeToGo nor any of its advisers has independently verified the data contained therein.
Accordingly, undue reliance should not be placed on any third party statistics, data and other information to the extent contained in
the Presentation. All information not separately sourced is from HomeToGo’s data and estimates.
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No Offer or Solicitation

This Presentation does not constitute an offer to sell or exchange, or the solicitation of an offer to buy or exchange, any secuirities,
nor shall there be any sale of securities in any jurisdiction in which such offer, sale or exchange would be unlawful prior to registration
or qualification under the securities laws of any such jurisdiction.

The Presentation and the information contained herein are not an offer of securities for sale in the United States. Any securities
described herein have not been and will not be registered under the under the U.S. Securities Act of 1933, as amended (the “U.S.
Securities Act”), or any state securities laws, and may not be offered or sold in the United States except pursuant to an exemption
from, or a transaction not subject to, the registration requirements of the U.S. Securities Act.






HomeToGo Highlights

World’s #1 Marketplace for alternative accommodationo

Online travel agencies

Consumers Property managers
Travelers Homeowners
Demand — Technology Supply

platform



An accomplished team with deep travel sector expertise and a unique culture

Founders Senior Management Company

Valentin Gruber Audrys Kazukauskas
Cro 9 Technology & Engineering c.50% in product
SFC Cﬂ‘ B sumup: ((avdibene  (hearcom MEEEE and technology®
= aovl bl ar.com

UNIQUE CULTURE
D 4.4 x % % %>
Anke Fiedler Carolin Christ Mahendra Roopa glassdoor
Consumer Products Search & Machine Learning B
SaaS Products HU"U"U“ 4.4 % % % % 3
i - DAIMLER @
lastminute.com (| Hotels.com %UBS @ everystay n—N

TOP TIER INVESTORS

. . ‘ mSIG
Dr. Thomas KrauBe Dominik Schwarz Dr. Benedikt von Wissel

Performance Marketing Inbound & SEO M&A, Legal

D \ICapital ACTON

swayfair BCG k[alv[a]K] home @ \

(1)  Headcount HomeToGo Group incl. dedicated teams of tech service provider NFQ, please refer to the Glossary for more details 5
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The market for accommodation is highly fragmented -
even the large Online Travel Agencies (OTAs) cover only a fraction of it

3% Booking.com®
3% Vrbo / Expedia®
2% Airbnb®

€1tn+
92% Others market

Market shares 2020

Virdvay

(1) - Source: BrokerResearch, Company i iioae: tion
Based on Gross Booking ¥@lue fomtiac e cial year 2020




Alternative accommodation with 100k+ different websites

. ® ‘
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e ~ =t Phaook Apart.com Booking.com Bungalo BungalowNet & PROVACANCES Nyresxa
; - ' H AN - #\
lowspecials.nl A casapilot Feries Chalethl Apaxtments Apart roemorama Sander /\ Touristik

A pain for Consumers
to find the right place to stay

Oflats.com ESPRIT
[emokarore_] VILLAS
OwnersDirect
[ PO EQY,VNQ"EI,i[Ekf

. =
Pierre (D Vacances EO

@ RENTAL ESCAPES
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Gites de France Gers
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lacking standards, technology and data

@ everystay
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%ﬁnc#erien.de

TFLIPKEY
oy Bt padvisor

Gites de France
Loire-Atlantique

Home

fejo.dk™
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Enjoy Mallorcat

¥

HomeAway
let's stay together*

Feline

(@) FerienparkSpecials.de
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% flataday

© gloveler

Homelidays

B HotelsCombined

B 1doSellZ......

KiskaTravelr

SLOVAK TRAVEL AGENCY

le Ski

DU NORD AU SUD. fr

locasur#

A pain for Suppliers

HOUSE
TRIP

M«
illa rentals...

Interhome G
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List your property W Wish Lists My account

)”' e

SUMMER 2021

" Make your \
"8 1 . a® k. _ \ J o
vacation legendary

5

‘e world's.. &
| | rgest selection
Q_ Baltic Sea Sat., 6/5 9 Sat., 6/12 y —-éf vacation

Q_ Baltic Sea v

Sat.,6/5 Sat., 6/12 W

Guests v
v

N
/ ™ Search

Your past searches Your recently viewed
offers

Similar offers you might
be interested in

Your past searches

(1) Relating to the total number
of aggregated alternative 15
accommodation Offers

Ostsee
. Sat., 3/6 - Sat., 3/13 * 2 Gdste
& e




We have built the world’s largest marketplace
for alternative accommodation(

Online travel agencies
Property managers
Homeowners

Consumers
Travelers

— Technology Supply

platform

- RNEILED 2 4 3 . { ik )
> RIS S oo | &
1 e TR e 14 + 51k + \ A

, | Offers
o, - June 2021



In a huge market that will ...We are growing non-stop,
grow even further... even throughout Covid-19

weighted average
decline of other

Global stays in accommodation(! Gross Booking Value By el
) nline Trave
€ bl”lOﬂS Compdnies(3)

despite Europe still
in partial lockdown

€1.7tn+

€1tn+

Opportunity Long-term 2016 2017 2018 2019 2020 H12021
e (2 - . . .
today Opportunity®@ Covid-19 impacted Covid-19 impacted
(1)  Source: Broker Research (3) Weighted average Gross Booking Value growth of online travel companies Airbnb (CY 2020), Booking Holdings (CY 2020), MakeMyTrip (FY ended March 2021),
Trainline (FY ended February 2021), Trip.com (CY2020) and Expedia (CY 2020); CNYUSD exchange rate of 6.3812 and GBPUSD exchange rate of 0.7059 as of 15t June 2020 17

(2) Estimated market size as of 2030
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Alternative accommodation -
a structural trend only further
accelerated by Covid-19

Safety is a new dealbreaker
Own home wins overcrowded hotel

Boom in domestic travel

as countries encourage citizens to holiday
at home - the home turf of vacation rentals

"Workation”
Home office can be anywhere

“Consumer demand for alternative
accommodations", Fogel said, “that

’ ')
doesn 't go back.
Glenn Fogel, CEO Booking.com, Skift, March 2021
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https://skift.com/2021/03/12/booking-holdings-ceos-complicated-messaging-in-light-of-eu-scrutiny/

HOW WE FIX THE MARKET - DEMAND SIDE

The HomeToGo flywheel: Removing friction for the demand side
creates trust and strong growth, fueling our marketplace

€1.3bn >40m

Gross Booking Value Monthly Visits
2020 Jun-Aug 2020

—— Technology Supply

platform



TRUSTED BRAND

We have earned outstanding consumer trust ...

68

Net Promoter
Score(

For HomeToGo US onsite bookers
as of May 2021

Customer reviews®

OREVIEWS:0

App store ratings®®

4.8 4.1

- .Z\. ) Google Play

“They provided a service which | was
on the Internet.”

“l looked at Vrbo, Airbnb, booking.com,
TripAdyvisor etc. | got the best deal in the keys!
| saved 70%. Absolutely unheard of!

I'm excited to spend my savings locally.

So glad | found this site.




CUSTOMER ACQUISITION

... that lead to strongly increasing demand for our
websites while decreasing costs dramatically ...

>80x

HomeToGo Visits() . .
Traffic increase

millions
o 2015-2020

266
207
172
86
L I Serving travelers in 23
O . g e ntries with global I
2015 2016 2017 2018 2019 2020 H12021 countries with global supply

urismo and Escapada Rura
21



TRUSTED BRAND

... resulting from increasing Brand & Organic and returning traffic ...

Share of Brand & Organic traffic Booking Revenues from Returning Visitors(@

Visits()
(o)
54%
Brand &
Organic®

Ml Brond & Organic Performance Marketing, Affiliate & Display
2015 [§19%
2015 2016 2017 2018 2019 2020

(1) Visits for HomeToGo, inter-company traffic included in Brand & Organic

o)

(2) Data excl. Agriturismo and Escapada Rura



... supported by excellent execution in CRM, App adoption,
SEO, PR and content marketing

CRM Success in building SEO profile ...

Number of people signing up SEO visibility score Number of page #1 keyword rankings
o o By Sistrix as of June 2021
for HomeToGo is accelerating

40 8,000
1
L arEsen st 20.4m ® HomeToGo SO0 Germany
30 Airbnb g
HomeToGo
4,000
Group user 20
accounts as of
June '21: 0 2 000
0 0
Germany USA Jan June
2017 2021

... sSupported by strong PR coverage and mentions

50,000+ 15,000+ 13

Content Sites Publications Awards & Nominations
Unique content In web, print, TV & radio For innovation, performance
Jan Jun marketing approach leading to 7.000+ links and excellence

2015 2021

(1)  User accounts excluding Agriturismo and Escapada Rural

(2) Cumulative App Installs since 2017 until end of Q1/2021 tracked via Adjust for our brands HomeToGo, Casamundo and Wimdu
(3) App Revenues defined as all revenues placed within the app incl. in-app browser sessions for clickout partners

(4) Relating to the total number of aggregated alternative accommodation Offers

App

Growing number of app users
start contributing to overall

revenue growth
>2m >100%
App Installs? CAGR of

App Revenues®

“The world's. ¢

§k:rgest selection
_of vaca4tion
rentals.’




TRUSTED BRAND

Rapidly increasing Booking Revenues from bookings onsite are a catalyst for the

supply side of our marketplace as they strongly benefit from higher conversion rates

Share of Booking Revenues generated onsite®

DACH Region

60%

52%
29%
9%

2017 2018 2019 2020

HomeToGo Booking Revenues for Region DACH
H12021 DACH Booking Revenues generated onsite divided by total Booking Revenues (incl. all subsidiaries, incl SaaS and subscriptions)
HomeToGo Group Booking Revenues generated onsite divided by total Booking Revenues (incl. all Subsidiaries, incl SaaS and subscriptions)

73%

H12021@

Europe onsite
Booking Revenues®
June '21
57%

Global onsite
Booking Revenues®
H1'21
40%

24



HOW WE FIX THE MARKET - SUPPLY SIDE

Our conversion-optimized demand makes our increasing supplier base
more successful and stickier, fueling the flywheel even further

14m+ 31k +

Offers Partners
May 2021 June 2021

—— Technology Supply

platform



SUPPLY

We have the most comprehensive supply” from more than

31k Partners globally

# of Partners with HomeToGo Group

18.8k

0.3k
2017 2019

(1)  Relating to the total number of aggregated alternative accommodation Offers

31.5k

June 2021

home
togo-

14m+

Total accommodation

Offers globally
As of June 2021

26



UNIT ECONOMICS

What supply Partners earn in the market and what we earn per booking

Property Managers
€400 €400 400 Cleaning, Key Service, Yield Management etc.
(up to 40% of commission pool)

Homeowner 611000

lllustrative
basket size

Up to 40%0

Total industry

earnings SR
commission pool

Online Travel Agencies (OTA) commission

€180 €180 €180 Utilization
(up to 18% of commission pool®@)

o o o
HomeToGo commission® c.+20%
. . . increase
increasingly capturing greater share 5016-2020
HomeToGo average cost
. erag c.-50%
reducing due to improved d
) o ecrease
marketing efficiency 2016-2020

2016 2018 2020

(1)  Broader industry commission pool estimated
(2) Online Travel Agencies based on filings of public listed online travel companies
(3 HomeToGo commission on actual Take Rate based on Booking Revenue, Take Rate is defined as Booking Revenues (excl. Hotels) divided by Gross Booking Value excluding Feries, Escapada Rural & Smoobu 27



HOW WE FIX THE MARKET - TECHNOLOGY

Technology sits at the core of our business

Technology
platform



CONSUMER PLATFORM
Our superior consumer experience offers choice, transparency,
highly relevant content and trust & safety when booking

Trusted checkout & payments
generating more bookings for Partners

Broad choice
combined with smart tools
like flexible search

Smart and personalized
by machine learning

&« home a

ome

0go.-. to go-

Q. Baltic Sea ﬂ:ﬂ Map
Special types of accommodation ) Clear dates X Other similar properties Personal Book Payment Done | ome
Germany Dates v Guests v Filters v . Book with confidence details and Pay details - 0go- (7]

ansee © Scho .
O o Sort by: Most popular v ¥ = Start your booking o o
N LONG DO YOU WANT TO STAY? HomeToGo Money-Back ) sonal Book Payment Done
v Guarantee Please fill out your required feilds * stails and Pay details
Week Weekend 2 nights 3 nights wenberger Schorfheide in co-operation with Allianz @) Travel

Baltic Sea

B ss+e 263

Long-term rental (from 4 weeks)
outside the city centers

- |

9 Dranske, Rigen
@ In high demand
Details

Rural areas all over
Germany

-C for 7 nights

House * 2 bedrooms * 4 guests
ik 4,0/5 "Very good" (20 ratings)

Beach access

EN DO YOU WANT TO GO?

Jly 2021 62€ avg / night
In high demand
64€ avg / night
\ugust 2021 Good availability
A 56€ avg / night
peptember 2021 Good availability
Jctober 2021 72€ avg /Imght
High availability
{ovember 2021 8% ava) vignt
High availability
Yecember 2021 84C avg / night

Good availability

View offers

Land
Obere
Havelniederun ?

Oranienburg fe

itz Bernau
bei Berlin

Wer

NEARBY PLACES

“ £ Water resources

T Beaches 4 Airports

£ Closest river

Water resources

To Strandbad Wandlitzsee

Beaches

LUBTHEEN, MECKLENBURG-VORPOMMERN

82 'e per night

574,00 € for 7 nights

4.5 dkiokk
"Outstanding” (3 ratinas)

Il 2 bedrooms & max. 3 guests
g
A House I0J 570 ft2

&) 1bathroom m* Pet allowed

* What guests loved:

"Dog-friendly” “Nature” “Idyllic"

“Family-friendly" "Hiking"

320 FT? APARTMENT - 2 BEDROO... 300 FT* HOUSE
Mete LN snburg-V T Barth, Meckle:
419 € 423 € ¢
for 7 nights for 7 nights
HomeToGo HomeToGo
3.7/5 drkekd 4,675 dokirke
? ratings, ? rating
—

View details View det

Receive exclusive offers,
inspirational stories and travel
regulation updates.

Become a subscriber* and receive
great tips on travel planning sent to
your inbox!

Entar amnil addclrace *

Start booking >

N7 - W24, 2 guests

574,00 € total

Jrder summary

¥ Refund guarantee - If there are
fundamental discrepancies betwee
the rental accommeodation and the
online descriptions you are eligible 1
a refund.

+ No additional costs for you -
HomeToGo bears all the costs on yc
behalf

v Coverage — HomeToGo covers up

52,000 per booking

Include with booking Deta

Terms & conditions
Payment conditions
Terms of cancellation

W7 - Wb, 2 guests
574,00 € total l==

Order summary

® M

C ) Mrs

First name *

Last name *

Email address *

We'll send your confirmation to this e

Phone number *

We'll only call if need to

M7 - W24, 2 guests

574,00 € total

Order summary

xmail address

~hoose a payment method

AY NOW

/\,' Credit card

D) Klarna - Pay now

p—

a
) iDEAL

A

/ _:' Google Pay

) PayPal

A

AY LATER

Yy
\_ ) Klarna - Pay later

S

7 - W2k, T guests
'4,00 € total

der summary

29



OPTIMIZING CONVERSION FOR SUPPLY

We can make a difference for 90+% of our Partners
A case study

Number of bookings received by Partner®

Q2 2017 Q3 2017 Q2 2020
Partner switches 9x booking 60x booking
to HomeToGo increase within increase within
onsite booking next quarter three years

(1)  Based on pre-cancellation data. Reference date is the booking month. Exemplary case to show potential uplift possible due to integration change for a Partner with thousands of properties

30



DATA & MACHINE LEARNING

We leverage our deep inventory knowledge to optimize inventory for our Partners

Machine learning-based images enhancement

Image recognition
Deduplication
Image enhancement

IMAGE ENHANCEMENT

Analyze, correct and enrich supplied data

Natural language processing (NLP) based content checks
Auto-add meta-data like nearby Points of Interest, e.g. Airports
Demand forecasting & trend prediction for yield management

82 € per night

574,00 € for 7 nights

i 2 bedrooms
A House

‘_ﬂ 1bathroom

4.5 dokkok
"Outstanding” (2 rating

& max. 3 guests
10 570 ft2

™ Pet allowed

» What guests loved:

“Dog-friendly"

“Nature" “Idyllic"

“Family-friendly" “Hiking"

. Oranienburg T

X
Location
W Acce ) Schortheide-Cho
Joachimsthal
Other similar properties
wenberger Schorfheide Chorl <

Land 3
L

Obere 3

Havelniederun o wrswalde ¥

itz Bernau
bei Berlin

Werneuchen

NEARBY PLACES

» Z Water resources

Te Beaches 4 Airports

Receive exclusive offers,
inspirational stories and travel
regulation updates.

Become a subscriber* and receive
great tips on travel planning sent to
your inbox!

Z Closest river 50yd Entar ameil addrace *
Water resources 717 - 12, 2 guests
574,00 € total
Fo Strandbad Wandlitzsee 6,9mi e sy
Beaches
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SAAS SOLUTIONS FOR HOMEOWNERS

A shopify-like convenient all-in-one Saa$ solution to connect homeowners more
easily to our Partners — enabling the whole supply side to be more successful

Overview via central cockpit Click-and-Build own Synchronise data
incl. guest communication website easily like prices & availabilities

L ]

**a

% el
&

...
Say
L
»

“
*
*
"
&

im  im )
103 105 109

@

£} smoobu
[} [ ] [ ) (1)
Leveraging external services via open API <\ Capterra
as well as the direct connection to HomeToGo’s data intelligence s
to improve inventory attractiveness, yield management etc. Highly rated by users

(1) As of 15t June 2021



SAAS SOLUTIONS FOR ETOURISM MARKETING

Acquisition of 19% stake in eTourism marketing specialist SECRA

@ SECRA

eTourismus Experten

eTourismus-Marketing a la SECRA:
Mehr Reichweite, mehr Buchungen, mehr Gaste v & Ostsee-Ferienwohnu ngen.de

FeWo-Channelmanager

FeWo-AGENT m
LAY St B OptimalePrasentation

L s i

Ferienunterklinfte erfolgreich online vermarkten

Unsere Module & Produkte fur Touristiker, Vermittlungsagenturen & Gastgeber

Lir b on Ferienunterklnften unterstitzt werden? Wir bieten Marketing- und Kommunikations-Spezialisten unterstitzen wir Sie

nnen

Leader in vacation rental management support since its founding in 1999, offering specialized
software solutions for owners, agencies and destinations

Based in the Bay of Lubeck, Germany with a team of 37 developers, designers, copywriters, and
marketing/communication specialists

Terms of transaction not disclosed
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Fueling the scalable flywheel with network effects
by building the tech enabler for the whole
alternative accommodation ecosystem

/ \
Better leveraged data

drives higher conversion = more

More demand = more data
to optimize product, machine

learning, yield management etc. I qualified demand for supply Partners

Demand

Supply

Increased rentability from qualified
demand combined with tech solutions
drives trust and enhances tech adoption

— Technology
platform

. r retentlon & CLVs drive

rof -:ff able ¢ emgnd creatlon for

......
....
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Record Gross Booking Value despite travel restrictions

Record GBV in H1/21 and Q2/21 despite travel restrictions and lockdowns for most of Q1/21

Yearly Performance Half-year Performance
€ million € million

622

2017 2018 2019

Weighted average Gross Booking Value growth of online travel companies Airbnb (CY 2020), Booking Holdings (CY 2020),
MakeMyTrip (FY ended March 2021), Trainline (FY ended February 2021), Trip.com (CY2020) and Expedia (CY 2020);
CNYUSD exchange rate of 6.3812 and GBPUSD exchange rate of 0.7059 as of 15t June 2020
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Booking Revenues driven by onsite share, leading to best-ever
take rate

Q2/21 onsite Booking Revenues nearly 3x of Q2/20, driving the best-ever take rate in H1/21 and Q2/21

Yearly Performance Half-year Performance
€ million € million

48.9

1.0

2018 2019 2020 H1/19 H1/20
home

to go (1) Take Rate is defined as Booking Revenues divided by Gross Booking Value (excl. Hotels, Feries, Escapada Rural & Smoobu)
-
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Revenues driven by gradual lifting of travel restrictions in
Q2/21

1 . L
Record Revenues() supported by continuous growth of subscriptions
Yearly Performance Half-year Performance
€ million € million
$ 70
+36% (5%)
vs. 2018 - vs. 2019 ﬁ
51 19.3 0.8
_6ﬁ_
20.7
+47%
28.7 s 2019
20
11.0

h 2018 2019 2020 H1/19 H1/20
to go- (1) CPA revenues recognized on check-in date; due to rounding of numbers, charts do not always sum up to total . CPA-onsite . CPA-offsite CPC + CPL
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Higher investments into onsite already pay off

Maijority of higher booking revenues to be recognized in H2 (2020: H1 Adj EBITDA®M € (12.4) million, FY € (2.5) million)

Yearly Performance Half-year Performance
€ million € million 72.4
. - 38
g /7.8
-
c
()]
>
()
o
O . .
K= Record onsite Booking Revenues
=
8 +116% vs. 2020 (Q2 +235% vs 2020) .
@ +136% vs. 2019 (Q2 +348% vs 2019)
</ | |
(o) Marketing push®@ to grow the onsite
= business as onsite customers have
% significantly higher CLVs (10.8)
23 g SPAC related expenses® ~— (2.8)
_ (34.9)
2018 2019 2020 H1/20 H1/21

h .CPA-onsite .CPA-offsite CPC + CPL .Subsoriptions

t (1) Adjusted for expenses for share-based payments
o go— (2) Incl. Brand Marketing

(3) IFRS conversion, 2018-2020 IFRS audit, prospectus etc. 39



HomeToGo’s business is highly resilient as consumers
immediately return to travel

Summer bookings Q3 2020 vs. Q3 2019

€millions

Gross Booking Value Revenue( Adjusted EBITDA®

-------------------- 383
285 margin
1.2
o,
36%
margin
Q32019 Q32020 Q32019 Q32020 Q32019 Q32020
home (1) Q3 IFRS figures for revenues and adjusted EBITDA are preliminary and unaudited. Revenues are presented using the same revenue recognition principles as for audited full-year IFRS reporting.
to go Adjusted for expenses for share-based payments and gains from government grants. It still comprises lease expenses that would be presented below EBITDA according to IFRS 16
-
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Booking Revenues continue with strong performance besides
the increasing numbers of the Delta-Variant of COVID-19

Booking Revenues®

2019 =-=2020 =-2021

; <\/ / N

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

home (1) HomeTo Go Group Book ing Revenues by book ing date (incl. all subs idiaries incl. SaaS and subscr iptions)
togo-
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Guidance unchanged

2021 and 2022 guidance remain intact

Gross Booking Value

€ Dbillion
2.0-2.2
2021E 2022E
home (1) Take Rate is defined as Booking Revenues divided by Gross Booking Value (excl. Hotels, Feries, Escapada Rural & Smoobu)
togo-

Revenue
€ million

2021E

120-135

2022E
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