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STRÖER #1 in OOH & DIGITAL



Street 

Furniture

Billboards1)Digital

MegaLight/
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Well diversified product portfolio 2015 ïwith focus on premium 
products

1) To be renamed as Large Formats 4
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Ströer: Focus on highest growing Ad Sub Segments

*Source: Video, Display/Mobile ïPwC; OOH, Radio, TV, Magazines, Newspaper ïZenith OptiMedia/GroupM 5

ca. -3%

ca. -2%

OoH ~ +3%

Display/Mobile ~5-10%

Video ~ +20%

Radio / TV

Newspaper

ca. + 2%

Market Ø: 2%

Magazines

Advertising Market 

(in %, CAGR 2015-2018)*
Strºerós Focus

Á Video

Á TOP3 WEB TV with 650m video views (incl. social 

media)

Á Leading public video network in Europe with 3bn 

views per month

Á Display/Mobile 

Á # 1 German Sales House 

(>600 exclusive websites access to around 

5,000 more in extended network, 35 - 40% of 

revenues based on own digital websites)

Á Transactional

Á Leading statistics portal worldwide - Statista

Á Various strong subscription revenue models

Á OoH

Á # 1 marketer in Germany 

Á 230,000 advertising faces

Á ~50% market share 



Strºerôs OoH Market Share beyond 50%

Á Print market share (magazines and 

newspapers) is constantly declining

Á Out of Home market share is continuously 

growing, in 2015 exceeds radio advertising 

spendings for the first time

Á Online overall is still showing massive 

growth in advertising spendings

Ströer outperformed the total Ad Market & OoH Market
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4.1% 4.7% 5.6% 5.8% 6.0%

40%

23%
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26%

Print
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Media Market Breakdown

44% 46% 44% 46% 50%

Ströer /

OoH market

6.3%*

52%

OoH /
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Total German ad market Ströer Germany OoH spend

CAGR (2010-15) Total market: - 4%

*

CAGR (2010-15) Ströer: + 4%

Source: Nielsen, ZAW, FAW; *2015 is an estimate



Online

Clear German Market Leader in both Display & Mobile (1/2)

Source: Nielsen Gross Billings 2015 (Deutschland);  WITHOUT Adscale and TubeOne! 7

935.5 
EURm

Mobile
94.5 
EURm

97.8 EURm
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400.5 EURm

935.5  EURm
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SDG
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Clear German Market Leader in both Display & Mobile (2/2)

8* AGOF digital facts 2015-07; Basis: Adults, 14+, Unique Users (Online-User); ** Basis: OVK
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Á # 1 for both mobile and display (>600 websites)

Á 17 Channels of websites with strongest and most 

consistent premium portfolio in the market (examples)

V V

Á Market share of roughly 17% of total German 

Display/Mobile/Video Market** allows full leverage of 

tech acquisitions 

Á Fully developed own tech stack to monetize own 

and 3rd party inventory out of one hand:

Á Adserver, DMP, DSP, SSP ïin integrated ecosystem

Á Continuously improving data depth and quality from 

sales house, own content assets as well as 

E-commerce and subscription business
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STRATEGIC UPDATE



What has changed from analoge to digital Times
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ÁInnovative intermediate business can be short-term extremely 
successful; on the long-run, intermediate businesses are not 
sustainably successful

ÁCompanies with vertically integrated value chains push out 
intermediate business models

ÁDigitisation reduces entry barriers for many business models 
across value chains in all industries


