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FY22/23 KEY TAKEAWAYS

01 Updated FY 22/23 guidance achieved with Group revenue growth of 10.0% YoY (to EUR 19046m) and
adjusted EBITDA! of EUR -137.0m, despite a continuously volatile and uncertain macro-environment

02 LTM? active customers increased to 12.7m (+11.8% YoY) with an average order frequency of 31 (+71% YoY) —
profitable DACH segment with 91% YoY growth and Rest of Europe (RoE) with 17.3% YoY growth in FY 22/23

.

Segment Tech, Media, and Enabling (TME) delivered FY 22/23 growth of 165% YoY, driven by SCAYLE -
03 adjusted EBITDA margin of TME remains high at 161%, despite impaired enterprise customers revenues
and growth'investments

04 Strong progress in strategic initiatives around product, markets, assortment, and SCAYLE - investment

commitments from these initiatives adversely impacted FY 22/23 profitability in a difficult market context

05 Laser-focused on reaching adjusted EBITDA break-even in FY 23/24 with a broad range of self-help measures

in implementation that give management a high level of confidence to achieve profitability improvement

06 Guidance for FY 23/24: Expected to grow Group revenue between +1% to +11% YoY and reach adjusted
EBITDA break-even, in line with the strategy outlined at the Group’s listing in June 2021

1. EBITDA adjusted for (i) equity-settled share-based compensation expenses, (ii) restructuring costs, and (iii) one-time effects; 2. LTM: last twelve months
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SOLID REVENUE GROWTH IN A DIFFICULT MARKET ENVIRONMENT

INFLATION IN EUROZONE REMAINS ELEVATED & FY 22/23 REVENUE GROWTH REMAINS IN
CONSUMER CONFIDENCE ONLY IMPROVES SLIGHTLY DOUBLE-DIGIT TERRITORY
Inflation in % in Eurozone' ABOUT YOU Group Revenue (EUR m)
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ABOUT YOU COMMERCE REVENUE BY COHORT (EUR M) s
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PROGRESS IN ASSORTMENT GROWTH LEVERS

ASSORTMENT CONTINUES TO GROW OPERATING MODELS EVOLVE AS PLANNED

Total item count! (#Kk) Revenue shares (EUR M, %)

EURM
1800 growth YoY
2 0,
1586 Own Labels : +19%
646 :
536
3rd party +
15%
375 brands ok
308
FbAY3 L +22%
14% 12% Drop shipping -2%
Feb 2020 Feb 2021 Feb 2022 Feb 2023 FY 21/22 FY 22/23 :
U ) erce ) OE countries, transactional revenue only, i.e. excluding internal and other revenue; 2. From f 2/23 onward, carved out brandsthat run through the FbAY model (e.g. LeGer) are no

included in Own Labels; 3. | Ifilment by ABOUT YOU, i ides consignment and ott erating models where 30UT YOU assume sponsibility for logistics
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TME GROWTH FUELED BY PROFITABLE SCAYLE BUSINESS

SCAYLE!
877
66.7
Revenue 352
(EUR m) e
% growth YoY
°9 FY19/20 FY 20/21 FY 21/22 FY 22/23
385.5% 174.6% 89.6% 31.5%
553 275
183
) 58
Adjusted
EBITDA
(EUR m)
% margin FY19/20 FY 20/21 FY 21/22 FY 22/23
45.1% 52.2% 38.0% 31.6%

ABOUT
COMMERCE-ADJACENT?
1007 107.4
o 484
FY19/20 FY 20/21 FY 21/22 FY 22/23
65.6% 23.4% 108.3% 6.6%
37 37
(8.3)
(23.2)
FY19/20 FY 20/21 FY 21/22 FY 22/23
(59.2)% (17.1)% 3.6% 3.5%

erce) edia and fulfillment services for extern d inter enterprise e enderec
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SGAYLE TRANSACTION VOLUME GROWS DESPITE HEADWINDS

EXTERNAL TRANSACTION VOLUME' POWERED BY SCAYLE SCAYLE ENTERPRISE CUSTOMERS? BY VERTICAL
(EUR BN) (SELECTION)

ABOUT YOU®

CAGR:
+73%
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FURTHER PROGRESS ACROSS MAIN SUSTAINABILITY KPIS

ADVANCES IN OUR SCIENCE-BASED TARGETS GROWING MORE SUSTAINABLE PRODUCT REVENUE SHARE

100% ABOUT YOU Commerce revenue share® (%-total)
s 24.6%

1 0,
Reducing absolut_e : S4% 80% 21.8%
Scope 1and 2 emissions!

18.9%

Increasing the annual
sourcing of 99% 100%
renewable electricity?

Reducing Scope 3
emissions from
Private Label products?®

35%

Engaging with partners
to set science-
based targets®

90%

W Fv22/23 Actual

FY 20/21 FY 21/22 FY22/23
FY 25/26 Target
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REVENUE (EUR M) - % GROWTH YOY
GROUP DACH ROE TME
4014 4150
1759 2018 1797 1951
Q4
447 455
Q4 21/22 Q4 22/23 Q4 21/22 Q4 22/23 Q4 21/22 Q4 22/23 Q4 21/22 Q4 22/23
30.7% 3.4% 14.2% 14.7% 40.8% 8.9% 41.6% 1.9%
19046
17316
8399 9163 7677 900.4
FY
1674 1951
Fv 21/22 FY 22/23 FY 21/22 FY 22/23 FY 21/22 FY 22/23 FY 21/22 FY 22/23
48.5% 10.0% 27.3% 9.1% 65.6% 17.3% 100.4% 16.5%
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UPTICK IN ACTIVE CUSTOMERS AND AVERAGE ORDER FREQUENCY

ABOUT YOU COMMERCE (ABOUT YOU DACH + ROE), FY 22/23 (LTM)

TOTAL ACTIVE CUSTOMERS' AVERAGE ORDER FREQUENCY? AVERAGE ORDER VALUE®
(M) (#) (EUR)

127 o8|
578
| l | l |

FY 21/22 FY 22/23 FY 21/22 FY 22/23 FY 21/22 FY 22/23

% growth YoY
34.8% 11.8% 5.2% 7.1% 1.2% (5.2)%
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MARGIN PRESSURE IN A PROMOTIONAL MARKET ENVIRONMENT

ADJUSTED EBITDAT (EUR M) - % MARGIN
GROUP DACH ROE TME

168 1 121
= o B B
(11.0)
Q4
(22.3)
(36.8) (36.5)
Q4 21/22 Q4 22/23 Q4 21/22 Q4 22/23 04 21/22 Q4 22/23 Q4 21/22 Q4 22/23
(2.7)% (5.4)% 9.5% 3.5% (20.6)% (18.7)% 24.8% 26.5%
555
135 290 314
(66.9)
FY
(137.0) (145.)
FY 21/22 FVY22/23 (168.7)
FY 21/22 FY 22/23 FY 21/22 FY 22/23 FY 21/22 FVY 22/23

(3.9)% (7.2)% 6.6% 1.5% (18.9)% (18.7)% 17.3% 16.1%
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GROSS MARGIN PRESSURE AND FULFILLMENT COSTS WEIGH ON MARGIN

KEY MARGIN AND COST LINES ABOUT YOU GROUP

Qs

% of revenue Q4 21/22 Q4 22/23 YoY Delta FY 21/22 FY 22/23 YoY delta
Gross margin' 43.3% 34.0% (9.4)pp 40.6% 37.8% (2.8)pp
(-) Fuffillment costs' 22.3% 25.0% 2.7pp 201% 245% 4.4pp
(-) Marketing costs' 17.2% 9.4% (7.9)pp 19.0% 159% (3.0)pp
(-) Admin. expenses! 6.5% 5.0% (1.5)pp 55% 47% (0.8)pp
Adjusted EBITDA margin (2.7)% (5.4)% (2.6)pp (39)% (7.2)% (33)pp




= oo 2 ABOUT|YOU®

INCREASE IN NWC BUT REDUCTION IN CAPEXIN Q4

NET WORKING CAPITAL' (EUR M) CAPITAL EXPENDITURES? (EUR M)
s
458
Ao
171 163
) .
FY 21/22 FY 22/23 Sl 2% Q4 22/23 FY 21/22 FY 22/23
%ofrevenue ) oo 21% % of 4.3% 3.9% 2.6% 2.9%

LT™M revenue
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CASH & EQUIVALENTSARE AT EUR 205M AT THE END OF 04

LIQUIDITY POSITION, FEBRUARY 28, 2023 (EUR M)

306.1

204.9

Cash & Cash Equivalents Operating CF Investing CF Financing CF Cash & Cash Equivalents
30 November 2022 28 February 2023
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GUIDANCE FOR FY 23/24 REFLECTS FOCUS ON PROFITABILITY

GUIDANCE FOR FY 23/24
REVENUE +1% to +11% YoY range
ADJUSTED EBITDA Break-even
CAPEX' § CAPEX of EL;I: OIzr,om to 50m
NET WORKING CAPITAL net working capital

around FY 22/23 levels

The current guidance is partially dependent on the
duration, intensity, and outcome of external events.

Revenue

Adjusted
EBITDA

EXPECTATIONS BY SEGMENT FY 23/24 VS. FY 22/23

(illustrative)

ABOUT YOU®

eeeeeeee
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HIGH LEVEL OF CONTROL OVER PROFITABILITY LEVERS

SELECTED PROFITABILITY MEASURES FY 23/24

o rm‘
GROSS MARGIN FULFILLMENT COSTS MARKETING COSTS ADMIN. EXPENSES

= Adjusted ordering *= Roll-out of shipping = Reduced brand = Slowdown in new

to match current . costs below MOV Q investments ‘ hirings O

demand levels
= New3P = Postponed go-live = Tightened = Overhead efficiency

commission O of France DC o performance . program

scheme channel ROl targets
= New FbAY logistics = Testing of return = Fixed marketing

price list @ fees below Net- @ costs efficiency O

MOV program

Expected impact in FY 23/24: ’ High Q Low

Currentimplementation status: Completed Not started
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GROWTHACCELERATION EXPECTED FOLLOWING BREAK-EVEN

ABOUT YOU ROADMAP AND PRIORITIES

2020-2021 2022-2023 2024+
GROWTH FOCUS TRANSITION PHASE GROWTH & PROFITABILITY

= Strong consumer = Consumer sentimenton = Improving consumer
EXTERNAL e :
historic lows sentiment
ENV'RUNMENT = E-commercetailwinds from
Covid-19 * Promotional environmen t = Normalizing environmen t
= Market expansion = Navigate through unexpected = Acceleration in top-line
ABOUT YOU FOCUS crisis (FY 22/23) growth

AND PRIORITIES = Top-line growth

= Adjusted EBITDA break-even » Positive adjusted EBITDA-
(FY 23/24) development
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UPGOMING EVENTS

23/6/2023
ANNUAL GENERAL MEETING 2023

12/7/2023
123/24 QUARTERLY STATEMENT

10/10/2023
H123/24 INTERIM FINANCIAL REPORT

11/1/2024
03 23/24 QUARTERLY STATEMENT

1/5/2024
ANNUAL REPORT FY 23/24
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INVESTOR RELATIONS CONTACT

FRANK BOHME NORA PUHALA DANIELA MARIN SINAH BRENDING

Head of Investor Relations Investor Relations Investor Relations Analyst Financial Communications
and Communications Manager Corporate Access Manager
frank.boehme@aboutyou.com nora.puhala@aboutyou.com daniela.marin@aboutyou.com sinah.brending@aboutyou.com

> IRTEAM CONTACT <

+49 40 638 569 - 359

ir@aboutyou.com

https://ir.aboutyou.de/

25
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DISCLAIMER (1/2)

IMPORTANT: Please read the following before continuing. The following applies to this document, which has been prepared by ABOUT YOU Holding SE (the “Company” and together with its consolidated subsidiaries,
the “Group”) for use in an oral and, if any, video presentation of the information in this document by the Company, and any material distributed in connection with this presentation (collectively, the “Information”), each of
which should be considered together and not taken out of context.

The Information does not constitute a recommendation regarding any loans or securities of or investments in the Company or any other member of the Group. Further, it should not be treated as giving investment,
legal, accounting, re gulatory, taxation or other advice and recipients should each make their own evaluation of the Company and of the relevance and adequacy of the information contained herein. This document is
not, and should not be construed as, a prospectus or offering document, and has not been reviewed or approved by any regulatory or supervisory authority. The Information does not co nstitute or form part of, and
should not be construed as an offer for sale or subscription of or a solicitation or invitation of any offer to subscribe for or purchase any loans or se curities of or make an investment in the Company or any other member
of the Group or any other entity in any jurisdiction, and nothing contained therein shall form the basis of or be relied onin connection with any contract or commitment whatsoever, in particular, it must not be used in
making any investment decision. Any potential offer of securities of the Company or any of its affiliates would be based on a prospectus or offering circular prepared for that purpose and published by the Company in
final form, which would include financial information for the Company and its affiliates, risk factors associated with investing in the Company and other material disclosures. The securities placed in connection with the
listing of the Company have already been sold as part of a private placement.

No representation, warranty or undertaking, express or implied, is made by the Company or any of the Company's affiliates or directors, officers, employees or agents (“Representatives”) or any other person as to, and no
reliance should be placed on, the fairness, accuracy, completeness or correctness of the Information or the opinions contained therein or any other statement made or purported to be made in connection with the
Company or the Group, for any purpose whatsoever, including but not limited to any investment considerations. No responsibility, o bligation or liability whatsoever, whether arising i n tort, contract or otherwise, is or will
be accepted by the Company or any of its respe ctive Representatives or any other person for any loss, cost or damage howsoever arising from any use of the Information, or for information or opinions or for any errors,
omissions or misstatements contained therein or otherwise arising in connection therewith.

None of the Company or any of its Representatives or any other person undertakes any obligation to provide the attendee or re cipient with a ccess to any additional information-or to update the Information or to corre ct
any inaccuracies inany such Information, including any financial data or forward-looking statements. The Information should be considered in the context of the circumstances prevailing at the time and has not been,
and will not be, updated to reflect material developments which may occur after the date thereof.

The Information may constitute or include forward-looking statements. Forward-looking statements are statements that are not historical facts and may be identified by words such as “plans”, “targets”, “aims”, “believes”,
“expects”, “anticipates”, “intends”, “estimates”, “will", “may’, “continues”, “should” and similar expressions. These forward-looking statements reflect, at the time made, the Company's beliefs, intentions and current
targets/aims concerning, among other things, the Company's or the Group's results of operations, financial condition, liquidity, prospects, growth and strategies. Forward-looking statements include statements
regarding: objectives, goals, strategies, outlook and growth prospects; future plans, events or performance and potential for future growth; lease-up potentials; economic outlook and industry trends; developments of
the Company's or the Group's markets; the impact of regulatory initiatives; and the strength of the Company's or any other member of the Group's competitors. Forward-looking statements involve risks and
uncertainties because they relate to events and depend on circumstances that may or may not occur in the future. The forward-looking statements in the Information are based upon various assumptions, many of
which are based, in turn, upon further assumptio ns, including without limitation, management's examination of historical operating trends, data contained in the Company's records (and those of other members of the
Group) and other data available from third parties. Although the Company believes that these assumptions were reasonable when made, these assumptions are inherently subject to significant known and unknown
risks, uncertainties, contingencies and other important factors which are difficult or impossible to predict and are beyond the Company's control.

Forward-looking statements are not guarantees of future performance and such risks, uncertainties, contingencies and other important factors could cause the actual outcomes and the results of operations, financial
condition and liquidity of the Company and other members of the Group or the industry to differ materially from those results expressed or implied in the Information by such forward-looking statements. No assurances
can be given that the forward-looking statements will be realized. The forward-looking statements speak only as of the date of this document. The Company expressly disclaims any obligation or undertaking to release
any updates or revisions to any forward-looking statements to reflect any change in the Company's expectations with regard thereto or any changes in eve nts, conditions or circumstances on which any forward-looking
statements are based, except as otherwise required by law. No representation or warranty is made that any of these forward-looking statements or forecasts will come to pass or that any forecast result will be a chieved.
Undue influence should not be given to, and no reliance should be placed on, any forward-looking statement.

26
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DISCLAIMER (2/2)

To the extent available, the industry, market and competitive position data contained inthe Information (if any) come from official or third party sources. Third party industry publications, studies and surveys generally
state that the data contained therein have been obtained from sources believed to be reliable, but that there is no guarantee of the accuracy or completeness of such data. While the Company believes that each of
these publications, studies and surveys has been pre pared by a reputable source, none of the Company or any of its Representatives has indepe ndently verified the data contained therein. You are therefore cautioned
not to give undue weight to third party data. In addition, certain of the industry, market and com petitive position data contained in the Information come from the Company's own internal research and estimates based
on the knowledge and experience of the Company's management in the markets in which the Company and the other members of the Group operate. While the Company believes that such research and estimates are
reasonable, they, and their underlying methodology and assumptions, have not been verified by any independent source for accuracy or completeness and are subject to change and correction without notice.
Accordingly, reliance should not be placed on any of the industry, market or com petitive position data contained in the Information.

The Company does not expect or intend to register any securities that it may offer under the U.S. Securities Act of 1933, as amended (the “Securities Act"), or to conduct a public offering of any securities in the United
States, and the securities of the Company have not been and will not be registere d under the Securities Act and any such securities may not be offered or sold in the United States absent registration under the Securities
Act or an available exemption from it. Any public offering of such securities in the United States would require the publication of a prospectus by the Company containing detailed information about the Company and
its management, as well as the Company's financial statements. Neither this document nor any copy of it may be taken or transmitted into the United States, Australia, Canada or Japan or to any securities analyst or
other person in any of those jurisdictions. Any failure to comply with these restrictions may constitute a violation of United States, Canadian, Australian or Japanese securities laws. This document is also not for
publication, release or distribution in any other jurisdiction where to do so would constitute a violation of the relevant laws of such jurisdiction nor should it be taken or transmitted into such jurisdiction and persons into
whose possession this document comes should inform themselves about and observe any such restrictions.

Access to the Information is being given in connection with a proposed meeting with the Company. By a ccepting to attend the oral and, if any, video presentation and/or accessing or reading a copy of the Information
you agree to be bound by the foregoing limitations and conditions and, in particular, you will be taken to have represented, warranted and undertaken that you have read, accepted and agreed to comply with the
contents of this notice.

27
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